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(Annexure)

Total No
i’é NAME OF EVENT & SCOPE OF WORK W W of
' Activitics

1 [Public, commercial Street vendors & Market area Awareness
Campaign

. Agency has to cducate, guide and demonstrale citizens/

individuals on the following topics not limited to

Source Segregation (wet, dry, Hazardous and Sanitary waste)

. Plastic Waste Reduction

¢. 3 R (Reduce, Reuse, Recycle) Initiative Activity should be
covered in all 24 wards

T

d. Each Targeted Citizen shoutd be educated about the 9 questions
of Citizen Vaulidation as per Annexure A of this document using
appropriate methods.

* Agency has to use appropriate promotional measures like banners,
leaflets, standee ete. while conducting the event. Rs. 2000/- Per

* Conduct at least 2 awareness events per ward per month, ensuring Event
coverage of all 24 wards and reaching 2 minimum of 2500

600 Event

citizens monthly.

Ageney has to organized meetings with School, Homemakers, Sr
citizens, NSS, NCC, SHG, NGO. CSO, voluntary organisation
and Other groups.

= Monthly update of the citizens educated on Google drive to be
submitted to MBMC regularly.

* Required Manpower for Completion and [mplementation of
Activitics as per Annexure B

+ Number of Manpower deployment-37

2 [Door to Door Awareness Campaign Building / Society

e Capacity Building for RWA/BWG/ Societies on the following
topics not limited to

* Source Segregation {wel, dry, Hazardous and Sanitary waslc)

s Plastic Waste Reduction

* 3R (Reduce, Reuse. Recyele) Initiative

« Hlome Compostin Rs. 3000/- 1200
¢ Composting - -
* Building Building
Activity should be covered in alt 24 wards (min -5 RWA in each Pe u.l ding E" (.mg_,
{Socicty [Society

ward with 50 participants every month).
* Agency has 10 meet the respective Secretary/ Chairman of the
socicties/RWA/BWG and plan the session. request them about
above initiatives to be done in their society on daily basis.

» Conduct at least 2 awarencss events per ward per month, ensuring
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Activities
coverage of all 24 wards and reaching a minimum of 2500
citizens monthly.
s Agency has 1o usc appropriate promotional measures like banners,
lcaflets, standee ete. while conducting the event.
« Monthly update of the RWA training on Google drive to be
submitted to MBMC regularly.
» Targeted Citizen should be educated about the 9 questions of
Citizen Validation as per Annexure A of this document using
appropriate methods.
o Requircd Manpower for Completion and Implementation of
Activities as per Annexure B
« Number of Manpower deployment-37
3 On ficld Awareness Activities

3.1 | |. Agency has to do on ficld awarencss activities as and when
required.

3. On ficld awareness activities such ax City level : Plogrun /Run &
Burn marathon / cyclothon / rally.

3. Agency will be responsible to do pre-cvent preparations & Rs. 50000/-

awareness in the city As per the City 20 Event
- . l. 'LI
4, Agency has to use all promotional banners, leaflets. et¢ in each level
activity.

5. Minimum 200 Participants for city level event are Mandatory.

6. The agency has to document all the activities and submit a report
1o MBMC after cvery event

7. Number of Manpower deployment-10

3.2 | 1. Agency has to do on field awareness activities as and when
required.

2 On field awarcness activities such as Ward Leve! : street play /
flash mob

3. Agency will be responsible to do pre-event preparations &
awareness in the city Rs. 10000/-

4. Agency will be responsible to arrangce citizens/ participamts/ |[Per Event Ward
crowd for above defined activities level

5. Agency has to use all promotional banners, jeaflets. cic in cach
activity.

6. Minimum 50 participants for ward fevel events are Mandatory.

7. The agency has to document all the activitics and submit a report
to MBMC afier every event

8. Number of Manpower deployment- 10

5 Event
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Total No
of
Activities

Swachh Ranking

I. Agency has to do cleanliness survey of Hotels, Schools,
Hospitals, RWAs/ Mohallas, Government Offices, and Market
Associations for Swachhata Ranking for each ward.

2. Agency has 1o conduct ranking of all six above categories and

decide the best performing ward for each ward.

3. Agency has 1o ensure minimum 25 entries of each cittegory in the

city.

4, The agency has to discuss the marking system. participating
facilities und ranking with MBMC as per ANNEXURE D.

5. The agency has to arrange consolidated yearly award ceremony
for the awardees before .32 June 2025

6. Number of Manpower deployment-100

Rs. 34000/-
Per Category of
Survey, Ranking|
and Felicitation

5 Category

of Survey,
Ranking
and
Felicitation

Capacity Building

. Agency has 10 give training on SBM/SWM best practices
(Source Segregation of waste, Waste collection, use . importance
of PPE kits etc.) to all Sanitary workers in once in 2 months
(total 3 vainings)

2. Agency has to recognize best performing worker in each ward

monthly.

3. Agency has 1o arrange felicitation program with the hefp of

MBMC annually
4. Minimum 10 participants are mandatory from each Ward
5. Number of Manpower deployment-10

Rs. 21000/- Per

event

6 Fvent

Swachh Champion

I. Agency hus to identify and recognize champions - Man , Women

and transgender who arc driving “Swachh Change™ in the ULB

2. Champion could be Citizen, Citizen Group. Ward Councilor, CSR
+ NGOs, SHGs, etc engaged with the ULB and working towards
Swachh Change in ULB.

3. Entry Deiaiis: List of people and contact details with photos and a
brief note {(max 50 words) describing the work done. All such
recognized entries have 1o be uploaded on Google Drive and
Submitted w0 MBMC.

4. Recognition will only be given for the performance between
ot feb 202.c w3l bee 202

5. Minimum 20 man, women and transgenders has to be recognized

and awarded, The agency has to include all the sub categories.

Rs. 25000/- Per
event

4 Fvent
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T

Total No
of
Activities

6. Minimum 25 entries for man and women are mandatory.
7. Number of Manpower deployment- 10

7 |Zero Waste Function

botween 162.28.70. DEELL with zero waste coming out 0

venue

Catering Services.

organizer, location, 50 words writc-up about the event)
sero waste event with MBMC.

6. Number of Manpower deployment- 10

]. Agency has to managg at least one zero wasie function monthly

f the

2. Functions could be Weddings. Events. Social gathering or
Religious ceremonies organized at Banquet Halls / Tent House /

3. The agency has to promoie 3R(Reduce . Reuse . Recycle)
initiative at such identified evenis by promoting Reusable Cutlery
used, stopping use of water Bottles below 500 mi capacity €tc.

4, Zero waste function claimed is to be documented (Details of

and

shared on Google Drive with pictures and other details to justify

5. Detailed SOP for conducting the event is attached in Annexure C

event

Rs. 15000/- Per

25 Event

8 |Swachhata App

and educate them how to post the complaints category wise,

1. Agency has to aware citizens about Swachhata App in citizen

2. Agency has to increase swachhata app downloading count (to be
checked from Swachh city portal) in ULB jurisdiction. Agency

50000

Rs. 9/~ Lumsum App

has 10 ensure a total of such downloads to be above 50% (appx. download
1 00,000 downloads) of total Houscholds in the city.

3. Number of Manpower deployment- 10

0 |Organizing Competition

1. Agency will be responsible organizing innovative competitions
for jingle, movie, poster/ drawing. mural/wail (Backlane
Beautification) painting, Waste 10 Wealth competitions, Eco
bricks competition and strecl plays.

3. Agency has to collect all the catego of creative’s through
cogrnplzlion before .. 20340& 901;” | Rs. 25000/ Pery - 5 peq

3. Agency has to armange and planning of School
Competitions Exhibition.

in cach category with help of MBMC.

level

4. Agency has to give certificates and awards to all winning entrics

5. Agency has 10 promote these competitions in advance

event
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using  promotional banners, leaflets, social media platform etc,
6. Lach category must have minimum 15 entries.
7. The award winning entries and moments of the competition has to
be shared on social media platform before 39Jun€ 202§
8. Number of Manpower deployment-20

10

Chota Bheem Campaign in city.

¢ Event planned through use of Mascots for promotion of various
campaign and branding by using plycards (E.g. Chota Bheem,
Swachhta Joker, Plastic man. Plastic heist and others)

* Number of Manpower deployment- 10

Rs. 2000/- Per
event

100 Event

11

LED screen Van awareness campaign

. Source Segregation (wet. dry, Hazardous and Sanitary waste)
Plastic Waste Reduction

3 R (Reduce, Reuse, Recyele) Initiative

Home Composting

-

¢ e g

Video awareness campaign.

Mobile Van for public awareness: Gen. set, projector & screen,
carpeting, Light & Sound system, hoardings, Diesel, maintenance of
mobile van will be arranged by the agency, Requisite manpower to
man the vehicle including promoters and/or driver (1 mobile van for
year) Number of Manpower deployment- 5

Rs. 5000/- per
event

24 Evemt

12

Citizens Feedback

Citizen Feed back Mobiles 5 Nos

Intcrnet Charges, Volunteers Expenses, Travelling Expenses
Nos. 40,000 Feedback

Numbcer of Manpower deployment- 200

;o=

Rs. 9/- Per
Feedback

30000 Nos

13

Slum Area Awareness

Formation of Social Support Group/ Committees in Slum.

1) Awareness and 3R initiatives by social Support Group.

2} No. of RWA/ NGOs/ SHGs/ waste collectors/ frontline workers of
NUHM. NULM to be reached out through group meetings, face-to-
fuce interactions, virtual interactions etc.

3) No. of Door-to-door triggering campaigns and home visits planned.
4)Required Manpower for Completion and Implementation of
Activities as per Annexure B Number of Manpower deployment- 40

Rs. 2000/~ per
event

350 Event

14

3R, Swachh bharat exhibition

Waste 1o Wealth competitions Organization and Exhibition at

various important places for awarencss generation of Swachh bharat

Rs. 44000/-
Per event

1 Event
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abhiyan in the city and No. of citizen (especiaily schools) reached
out through waste 1o wealth competitions. Number of Manpower
deployment-20

15

T shirt and Cap Printing and distribution

T-Shirt Printing (for ULB Officer) for Awareness Uniforms (Printed
tee-shirts & caps) for various events. For each unit (T-shirt, caps)
Number of Manpower deployment- 10

Rs. 300/- Per
Quantity Cap &
T shirt qty -

1000 Per
Quantity

16

Plastic Premier League

1. Agency will be responsible organizing innovative competitions

like Plastic premier League.

2. Organize the Plastic pPremierc League (PPL) in which 4/6 teams
were made that went around the city for collecting the littered
plastic waste in all wards of the city. The team that collected the
mos! scored the most runs.

3. Agency has to collect all the creative’s through completion before

4, Agency has to arange and planning of all wards level
Competitions.

5. Agency has to give certificates and awards to all winning entrics in
cach category with help of MBMC.

6. Agency has to promotc these competitions in advance using
promotional banncrs. leaflets. social media platform cte.

7. The award winning entries and moments of the competition has to
be shared on social media platform before 3'”3“5'1'2'09‘5-
Number of Manpower deployment-30

8.

Rs. 94000/-

Peor event

1 Event

17

Mobile Van awareness campaign

a. Source Segregation (wet, dry, Hazardous and Sanitary waste)
b. Plastic Waste Reduction

¢. 3 R (Reduce, Reuse, Recycle) Initiative

d. Home Composting

¢. Video awareness campaign.

Mobile Van for public awarcness: Gen. sei, projector & flex
screen, carpeting, Light & Sound system, hoardings, Dicsel,
maintenance of mobile van will be arranged by the agency, Requisite
manpower to man the vehicle including promolers andfor driver {!
mobile van for year)Number of Manpower deploy- 3

event

Rs. 10000/- Per

50 Event
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18 |Smart Mira Bhayandar Lady competitions in slum Area.
(Swachhta Queen)

1. Agency will be responsible organizing innovative competitions
like quiz competitions, swachhata related competitions and group
discussion in Slum Arca Ladies, SHG. NGO, Homemakers &
other groups.

2. Agency has to collect all the category of creative’s through

complction before .. 50dune2025

3. Agency has to arrange and planning of slum arca Competitions. Rs. 99000/ Per

4, Agency has to give certificates and instant awards hike gifis 1 Event

hampers (Paithani sarce. dinner set, Bowl Set or any other gift) to event
all winning entries in cach sium arca with help of MBMC.

5. Agency has to promole these competitions in advance using
promotional banncrs, Jeaflets. social media platform cic.

6. The award winning entries and momems of the competition has to
be shared on social media platform before 3'3"“!7?025

Number of Manpower deployment- 20
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Publie, commercial Street vendors & Market area
Awareness Campaign

1.

HN

Agency has to educate, guide and demonstrate citizens/

individuals on the following topics not limited to

Source Segregation (wet, dry. Hazardous and Sanitary waste)
Plastic Waste Reduction
3 R {(Reduce, Reuse, Recycle) Initiative Activity should be
covered in all 24 wards
Each Targeted Citizen should be educated about the 9 questions
of Citizen Validation as per Annexure A of this document
using appropriate methods.
Agency has to use appropriate promotional measures like
banners, leaflets, standec etc. while conducting the event.
Conduct at least 2 awareness events per ward per month,
ensuring coverage of all 24 wards and reaching a minimum of
2500 citizens monthly.

Agency has to organized meelings with School, Homemakers, Sr

citizens, NSS, NCC, SHG, NGO, CSO, volunlary crganisation

Rs. 2000/- Per

Event

600 Event

Y
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and Other proups.

Monthly update of the citizens educated on Google drive to be
submitted to MBMC regularly.

Required Manpower for Completion and Implementation of
Activities as per Annexure B

Number of Manpower deployment-37

Door to Deor Awareness Campaign Building / Society

Capacity Building for RWA/BWG{ Societies on the following
topics not limited to

Souree Segregation (wet, dry, Hazardous and Sanitary waste)
Plastic Waste Reduction

3 R (Reduce, Reuse, Recycle) Initiative

Home Composting

Activity should be covered in all 24 wards (min -5 RWA in

each ward with 50 participants every month).

Agency has to meet the respective Secretary/ Chairman of the
socicties/RWA/BWG and plan the session, request them about
above initiatives to be done in their society on daily basis.
Conduct at least 2 awareness events per ward per month,
ensuring coverage of all 24 wards and reaching a minimum of
2500 citizens monthly.

Agency has to use appropriate promotional measures like
banners, leaflets, standee etc, while conducting the event.
Monthly update of the RWA training on Google drive to be
submitted to MBMC regularly.

Targeted Citizen should be educated about the 9 questions of
Citizen Validation as per Annexure A of this docoment using
appropriate methods.

Required Manpower for Completion and Implementation of
Activities as per Annexure B

Number of Manpower deployment-37

Rs. 3000/-
Per
Building
[Socicty

1200
Building|
[Society

On ficld Awarceness Activitics

3.1

Agency has to do on field awareness activities as and when
required.

On field awareness activities such as City level : Plogrun /Run
& Burn marathon / cyclothon / rally.

Agency will be responsible to do pre-event preparations &
awarencss in the city

Agency has to use all promotional banners, leaflets, etc in
cich activity.

Minimum 200 Participants for city level event are Mandatory.
The agency has to document all the activities and submit a
report to MBMC after every event

Number of Manpower deployment-10

Rs. 50000/-
As per the City
level

20 Event

[
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NO . age
Activitics
3.2 | 1. Agency has to do on field awareness activities as and when
required.
2. On field awareness activities such as Ward Level : street play /
flash mob
3. Agency will be responsible to do pre-cvent preparations &
awareness in the city Rs. 10000/-
4. Agency will be responsible to arrange citizens/ participants/ Per Event 5 Event
crowd for above defined activities Ward level
5. Agency has to use all promotional banners, leaflets, eic in each
activity.
6. Minimum 50 participants for ward level events are Mandatory.
7. The agency has to document all the activities and submit a
report to MBMC after every event
8. Number of Manpower deployment-10
4 |Swachh RanKking
l. Agency has to do cleanliness survey of Hotels, Schools,
Hospitals, RWAs/ Mohallas, Government Offices, and Market
Associations for Swachhata Ranking for each ward,
2. Agtfncy has to conduct.ranking of all six above categories and Rs. 34000/~ |5 Category
decide the best performing ward for each ward.
o \ . |Per Category of| of Survey,
3. Agency has to ensure minimum 23 entries of each category in .
. ' Survey, Ranking
the city. )
. . e Ranking and and
4, The agency has to discuss the marking system, participating Felicitation | Felicitation
facilities and ranking with MBMC as per ANNEXURE D.
5. The agency has fo arrange consolidated yearly award ceremony
for the awardees before .20.00.June 2025
6. Number of Manpower deployment-100
5 [Capacity Building
I. Agency has to give training on SBM/SWM best practices
(Source Segrepation of waste, Waste collection, nse ,
importance of PPE kits etc.) to all Sanitary workers in once in
2 months (total 3 trainings)
2. Agency has to recognize best performing worker in each ward |Rs. 21000/~ Per 6 Event
monthly. event
3. Agency has to arrange felicitation program with the help of
MBMC annually
4. Minimum 10 participants are mandatory from each Ward
5. Number of Manpower deployment-10
6 [Swachh Champion
1. Agency has to identify and rccognize champions - Man .
Wonten and transgender who are driving “Swachh Change™ in  |Rs. 25000/~ Per 4 Event
the ULB evint
2. Champion could be Citizen, Citizen Group, Ward Councilor,

me
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NO Activities

CSR , NGOs, SHGs, etc engaged with the ULB and working
towards Swachh Change in ULB.

3. Entry Details; List of people and contact details with photos
and a brief note (max 30 words) describing the work done. All
such recognized entries have to be uploaded on Google Drive
and Submitted to MBMC.,

4. Recognition will only be given for the performance between
01fen 2025 o 311 pec, 2028

5. Minimum 20 man, women and {ransgenders has to be
recognized and awarded. The agency has to include all the sub
categorics.

6. Minimum 25 entries for man and women are mandatory,

7. Number of Manpower deployment-10

7 |Zero Waste Function

l. Agency has to manage at least one zerc waste function
monthly between “ Feb202«5"’m with zero waste coming

31 c 2025

out of the venue

2. Functions could be Weddings, Events, Social gathering or
Religious ceremonies organized at Banquet Halls / Tent House
/ Catering Services.

3. The agency has to promote 3R(Reduce , Reuse , Recyclc)
initiative at such identified events by promoting Reusable
Cutlery used, stopping use of water bottles below 500 mi
capacity etc.

4. Zero waste function claimed is to be documented (Details of
organizer, location, 50 words write-up about the event) and
shared on Google Drive with pictures and other details to
justify zero waste event with MBMC.

5. Detailed SOF for conducting the event is attached in Annexure
C

6. Number of Manpower deployment-10

Rs. 15000/- Per

event

25 Event

8 iSwachhata App

1. Agency has to aware citizens about Swachhata App in citizen
and educate them how to post the complaints category wise.

2. Agency has to increase swachhata app downloading count (to 50000

be checked from Swachh city portal} in ULB jurisdiction.

Rs. 9/- Lumsum| A
Agency has to ensure a total of such downloads to be above PP

50% (appx. 1,00,000 downloads) of total Houscholds in the download
city.
3. Number of Manpower deployment- 10
9 |Organizing Competition
1. Agency will be responsible organizing innovative |Rs. 25000/- Per 5 Event

compctitions for jingle, movie, poster/ drawing, mural/wall event

TR
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(Backlane DBeautification) painting, Waste to Wealth
competitions, Eco bricks competition and street plays.
2. Agency has to collect all the category of creative’s through
completion before ...20..J40E 2023
3. Agency has to amange and planning of School level
Competitions Exhibition.
4, Apgency has to give certificates and awards to all winning
entries in each category with help of MBMC.
5. Agency has to promote these competitions in advance
using  promotional banners, leaflets, social media platform
etec.
6. Each category must have minimum 15 entrics.
7. The award winning entries and moments of the competition has
to be shared oa social media platform before
20June 2025 :
8. Number of Manpower deployment-20
10 |Chota Bheem Campaign in city.
¢ Event planned through use of Mascots for promotion of various
campaign and branding by using plycards (E.g. Chota Bheem,
Swachhta Joker, Plastic man, Plastic heist and others) Rs. 2C00/- Per 100 Event
= Number of Manpower deployment- 10 cvent
11 | LED screen Van awareness campaign
a. Source Segregation (wet, dry, Hazardous and Sanitary waste)
b. Plastic Waste Reductivn
¢. 3 R {Reduce, Reuse, Recycle) Initiative
d. Home Composting :
e. Video awareness campaign. Rs. 5000/- Per 24 Event
Mobile Van for public awareness: Gen. set, projector & screen, event
carpeting, Light & Sound system, hoardings, Diesel, maintenance of
mobile van will be arranged by the agency, Requisite manpower to
man the vehicle including promoters and/or driver (1 mobile van for
year) Number of Manpower deployment- 5
12 | Citizens Feedback
I. Citizen Feed back Mobiles 5 Nos
2. Internet Charges, Volunteers Expenses, Travelling Expenses Rs. 9/- Per 50000 Nos
3. Nos. 40,000 Feedback Feedback
4, Number of Manpower deployment- 200
13 [Slum Area Awareness
Formation of Social St{p;-u')rt'Group! Coi'nmittees in Slum. Rs. 2000/~ Per
1) Awareness and 3R initiatives by social Support Group. 350 Event

2) No. of RWA/J NGOs/ SHGs/ waste collectors/ frontline workers

cvent

K kédhwe
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of NUHM, NULM to be recached out through group meetings, face-
to-face interactions, virtual interactions ete.

3) No. of Door-to-door triggering campaigns and home visits
planned.

4)Required Manpower for Completion and Implementation of
Activities as per Annexure B Number of Manpower deployment-

40

14

3R, Swachh bharat exhibition

Waste 10 Wealth competitions Organization and Exhibition at
various important places for awareness generation of Swachh
bharat abhiyan in the city and No. of citizen (especially schools)
reached out through waste to wealth competitions. Number of
Manpower deployment-20

Rs. 44000/-
~ Per cvent

1 Event

15

T shirt and Cap Printing and distribution

T-Shirt Printing (for ULB Officer) for Awareness Uniforms
(Printed tee-shirts & caps) for various events. For each unit (T-

shirt.

caps)

Number of Manpower deployment- 10

Rs. 300/- Per

Quantity Cap
& T shirt qty .

1000 Per
Quantity

16

Plastic Premicer League

Agency will be responsible organizing innovative competitions
like Plastic premier League,

. Organize the Plastic Premiere League (PPL) in which 4/6 teams

were made that went around the city for collecting the littered
plastic waste in all wards of the city. The team that collected the
most scored the most runs. -

Agency has to collect all the creative’s through completion
before ..3.0.Jdne 2025

Agency has to arrange and planning of all wards level
Compelitions.

Agency has lo give certificates and awards to all winning entries
in each cotegory with help of MBMC.

Apency has to promotce these competitions in advance using

promotional banners, leaflets, social media platform etc.

The award winning entries and moments of the competition has
to be shared on social media platform  before
..3.[.:‘;:,19.’.!.'.;'..3:.?_%-5.. Number of Manpower deployment-30

Rs. 94000/-
Per event

1 Event

17

Mobile Van awareness campaign

a
b
c.
d
e

Source Segregation (wet, dry, Hazardous and Sanitary waste)

. Plastic Waste Reduction

3 R (Reduce, Reuse, Recyele) Initiative

. Home Composting
. Video awareness campaign.

Mobile Van for public awareness: Gen. set, projector & flex

Rs. 10000/- Per
event

50 Event




SR

NO

Total No
' NAME OF EVENT & SCOPE OF WORK HX X of
Activitics

[screen, carpeting, Light & Sound system, hoardings, Diesel,
maintenance of mobile van will be armranged by the agency,
Requisite manpower to man the vehicle including promoters andfor
driver (I mobile van for year)Number of Manpower deploy- 5

18

Smart Mira Bhayandar Lady competitions in slum Area.
(Swachhta Qucen)

1. Agency will be responsible organizing innovative competitions
like quiz competitions, swachhata related competitions and
group  discussion in  Slum  Area Ladies, SHG,
NGO, Homemakers & other groups.

2. Agency has to collect all the category of creative's through

completion before .30 IUNE 202.C
3. Agency has to arrange and planning of slum area  Competitions.
4, Agency has to give certificates and instant awards like gifts [Rs. 99000/~ Per
hampers (Paithani saree. dinner set, Bowl Set or any other event
gift) to all winning entries in cach slum area with help of
MBMC.

5. Agency has to promote these competitions in advance using

promotional banners, leaflets, social media platform etc.

6. The award winning entries and moments of the competition has

to be shared on social media platform  before
31Tl 2025 Number of Manpower deployment- 20

1 Event

3 vt o

1.

Initial Performance Security deposit U 3% %. 3,00,000/- i/ Tt St
qF Wer #.01150100002895 1.18/01/2025 wiemmaay sifow £.01/01/2026 =
FTOGE 3Tt e,

2. THRRERI (IEC) Activity FIFT IV WE6R TS, SU4Te TR =T,

L T T }

TRAR/ TEFTRUIS 938! (IEC) Activity SS0T 31%el SR (IEC) Activity &eamrd
GiEd

PARIRTEPRIT (IEC) Activity FRaHT SHIVETE! YHNE SR, Trel, YHwie, T WA W Suard
Ui &L

o FifraTeRRIeT SR 2% T[T STHIA ST Fuald dsel.

6. THTSIRIERI (IEC) Activity SHTHTEIAT 3aX TOFHT (Sub Agency) <7 712

PRRTRRT TerrRaTeE ReieT (IEC) Activity Wcieh Event & Geo Tag Wiel o R 301
TR eI, THT ST SheiedT Event o I STgTe ATETaR WeltHe Tl e
TieIH g YRR e SUT SERR Tael.

sy



8. TferrerRI Sietedr BT Biet / feefeatr W8, wvd YHItvIT S5 SBM Team / ¥igY WH=Ig/

9. TETRUNAGH A faeean il FHORIERI (IEC) Activity TR TRGIT 0T STE¥Ee 318,

10, HRTFRUIcIh AU SheavHIo FIeRRT (IEC) Activity o %M FoRId ARt = Hoard
TETTRUTCTERT SR hIVIRT MIGRThRISH (IEC) Activity THTHT SUTET BIVIRT @+ MHicRERRT=AT
THRT TEHPHAY TG hell Asel.

11, FeRERRTE B e TR 3ot TS ST SR Baiaiid shidl GUIR "Tel. T&Te o
IR SheaTsl ATGe ST o e TR S BT T A I,

12. ST TR FERTYI TROQ™ 9o 0l MISSRRER §UhRe 3. dame HerrRulieteh
SR TGV AEL.

13, Wi SHIOTATE! Yoh L STEIUREDT e THEeary amemed Qe sRedre Semeari
frferTeRRTe T,

14. S¥harra et w SR IRRed SE R QUR AR TaR THAT SHARTEST S
AT e eI SITRT @ ShaR Al 3% o [REN ST Weraay e iodld
EEH

15. 9 B T Tefvreler sraear PilacmeRe ARG W gloman e AR S
AT R ST HIVAT Feiier.

16. FREEPRE SR / ITRa FIRT IHEN Vel Hieramian St el a9 el
FATeAR W fersten feElienur @ orie HerTRieh WE W SUee Hod sudrl
STETERR! e U i g,

17. fRfENaeRe) UEn AMREEIINR FHYORT oW, ™ER G SUGa Ho4 @bl T,

18. fRfEsh Rrftamw Foell 5o ity sume REfsig/ReferorE € 8 ®e T4 9l
Seren FileerN =1 art. o gRae 9 9T sl A SaeaR] T,

19. wory fR2Rel Rrefteve o @ Fam Bl /R feflete T3 98 aaEd e ddiite
R Rden gereR s (R Refiewo) s are. -

20. ffean Refexo Sden REfsd ®iel/ (W) Mg 3av U eRE IEW 9 WX el

A ool wrar gt saEeAes fasmEs SiorEl el 9 gk fha e’ A T
WS Fewed A FIeas oM BNl AR (W geide wr B, e, 9%, Wi S,
TIRETEE) Wex Wi doed REwrd Ie d@S/RES gem g wdiE e guEm
yflen RAIR Seard BroeN) BrdE! ol SIEd. a9y S 90T oW Fed Dledl ke
TIF .

21. B WEEHY IR TEARURGGE Ed @Y SwiET $edrd B W T
IR FRETS HIVAT d5el.

22. R TR Foch AR, I s Gvre duaer IR AR I
FETET AR S grafdvard) e WEah AiRmR wwd are. s vRiRda
A Sy fefadt 9 wa wear ok wTE, '

23, FERYG "R bod ol R e Rad AT W de/ue BIvaT waud 0, word

Ry ) s




24. f@f3al RiFmwumedl TArifFe, a9, sk 3. 9mde dorehen O9YREE 1 Fi gl
ageEd IR, et / RN Rifew sem R TgeE we e @R SA=mE

25, FRIPRM (IEC) Activity FHAET Tl en gar Fioer v &7 Sedd @hR
e fHIGRTERRET SHRT WRhd ST hod il aifge e IE Shivard J5eT ST T

26. T FAToRIRRIS S RISt STt o 3171 X STehRIqH 1Y HUaid Adiier.,

27. THHIGIE] S7efe HEN3TeToR ShiVIcaTe] Yo Y=g ThH Eef| STom JR@1,

28. e SO ST AT, 7, A6, TiisT TS0, ey, SHTIE! aee STUE 9T o |9, GaResl,
T ATES BT SIVIATE] FHRT THUHIT HETTRUIIch] SaEeR STHUR El. Baeiel

29. BIVATE FROMS A @ PSR aeam 9 Fwivr srens 31.9mge |, @) =
H uTEee g o FPofa RfleeriR drers s,

30. DIV BRI JYehI0T A SeR AT, <AEerd 310 &7 =aed Teie.

31, Tfoemr Ffwien dieas wmewE, e 7 373 Frew 95 FWRAEE 9
FHSATTG O, T e HREUATAT eIl el UeThNTT sa-TaneG el

FIRAWT g IR FRRAAT g o
(—.z:mmrﬁﬁf% TR L
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